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S Support Achievement of 2030 Sustainable Development Goal 6: 

Sustainable Management and Access to Water and Sanitation for All

Support Endorsers’ Commitments to the Mandate’s Six Core Elements
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Operations, 

Supply Chain 

and Watershed 

Management

Collective Action, 

Community 

Engagement, 

and Public Policy

Transparency 

and 

Disclosure

• The Water Stewardship     

Toolbox 

• Supply Chain                   

Working Group

• Best Practices for Effective 

Collective Action on Water 

• Integrity in Water Stewardship 

Initiatives

• Harmonized Corporate 

Water Reporting 

• Alignment with SDG6 

Impact Metrics
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Strategic Planning and Partnerships

Project and Working Group Facilitation

Technology and Communications

Events

Governance and Accountability

Recruiting and Fundraising
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•With the restructuring of the UN Global Compact’s Programmatic Activities, the issues area 
work is being transformed, including the work of the CEO Water Mandate 

•Programmatic work will be organized into four pillars as noted below  
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What Stays the Same? 

 

•

•

•

 

CONFIDENTIAL 



Water 

Security 

Through 

Stewardship 

Action 

Platform 

for 2018:  
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• Focus on water access, sanitation, and hygiene (WASH) in the workplace, supply chain, and 

communities where companies operate. 

• Continuation of flagship projects WASH4WORK and WASH in the Supply Chain. 

 

2018 Activities include: 

• Scoping good practice guidance for promoting WASH in the supply chain and begin its 

development  

• Incubate pioneering WASH practices with 2-3 groups of companies in strategic regions of 

interest 

• Release and undertake targeted outreach around a study on making the business case for 

WASH investments  

• Develop a consensus document elucidating connections between WASH and stewardship 

• Explore potential for integration of WASH in sustainability standard systems 

• Joint activity with the International Labor Organization to implement WASH@work toolkit 

• Host a series of high-profile strategic events including at World Water Forum 2018, High Level 

Political Forum, and Stockholm World Water Week to advance and showcase business 

contribution to the WASH agenda 

 

 

 

http://wash4work.org/
http://ceowatermandate.org/blog/resource/scaling-corporate-action-on-wash-in-supply-chains-draft-white-paper/
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• Focuses on exploring opportunities to set targets and report real-world impacts of water 

stewardship collective actions that improve the health of at-risk watersheds.  

• Flagship project is context-based water targets.(CBWT)  

 

Activities include: 

• Develop and pilot test a context-based approach with companies and establish a project 

advisory group to provide technical and strategic guidance  

• Host strategic events and webinars with industry associations and other stakeholders to 

raise awareness and refine thinking on CBWT best practice 

• Lead multi-stakeholder discussions geared toward aligning corporate water stewardship 

frameworks/metrics/measurement systems with SDG6 and other water-related SDGs 

• Develop and test collective action impact metrics and their alignment with SDG6 and 
national/local government policy objectives 

 

http://ceowatermandate.org/files/Context-Based_Corporate_Water_Target_Setting_Discussion_Paper-Provisional_Draft_8-22-16.pdf
http://ceowatermandate.org/files/Context-Based_Corporate_Water_Target_Setting_Discussion_Paper-Provisional_Draft_8-22-16.pdf
http://ceowatermandate.org/files/Context-Based_Corporate_Water_Target_Setting_Discussion_Paper-Provisional_Draft_8-22-16.pdf
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• Focuses on facilitating stewardship partnerships and exploring opportunities to work together 

across public, private, and nonprofit sectors locally and internationally 

• Flagship projects include Business Alliance for Water and Climate (BAFWAC) and the California 

Water Action Collaborative (CWAC) 

• Newly launched apparel industry-focused initiative led by Mandate-endorsing brands 

 

Activities include: 

•Develop a web platform highlighting business best practice on water and climate 

•Host strategic events at Stockholm Water Week, World Water forum, and CDP’s report launch in 

India on climate-resilient supply chains to raise awareness around water and climate 

•Work within BAFWAC to bring corporate perspectives to UNFCCC discussions and the Global 

Climate Action Agenda 

•Map joint apparel sector locations and analysis of current water stewardship tools and resources 

as applicable to the apparel sector  

•Develop a metrics framework to evaluate the impact and efficacy of CWAC on-the-ground 

partnerships (cross linked with Metrics working group) 

https://wateractionhub.org/cop21-declaration/
http://cawateraction.org/
http://cawateraction.org/
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• Focus on bringing water stewardship to farms, manufacturing, and enterprises of all sizes. 

• Flagship project is the Water Stewardship Toolbox – connecting businesses to over 160 

resources that help them advance water stewardship. 

 

Activities include: 

• Expanding tools, best practices, case studies, guidance, and more on Toolbox 

• Integrating Toolbox with Water Action Hub 

• Building issue-and-initiative-specific portal(s)  

• Curated content and guidance in the Toolbox 

• Working with Mandate endorsers to test and promote the Toolbox  

•

 

http://ceowatermandate.org/toolbox/discover-next-steps/


2017 2018  -2020 

ACTIVITY April  August September Q4 2017 

 Consultation with Mandate SC and 
Endorsers  

 Official announcement of new AP on 
water and consultation 
 UNGC Leaders Summit (September 21, 

2017)  

 Scoping of platform activities and 
official launch of AP on water 

 Develop and implement engagement 
opportunities with key UNGC Local 
Networks 

 Develop resources and tools for 
socializing corporate water 
stewardship via the Water 
Stewardship Toolbox  

 Collective Action and Policy 
Engagement by Industry Sector or 
Issue  

 Develop indicators, metrics, and 
disclosure for impact 

 Further Scale WASH and Stewardship 
Activities  
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Annual Sales/Revenue (USD) Water Action Platform Fee (Annual 

in USD) 

Global Compact Mandatory Annual 

Contribution Fee (in USD) 

> 5b  20,000 20,000 

1-5 b 15,000 15,000 

250 m – 1 b 10,000 10,000 

50 m – 250 m 5,000 5,000 

25-50m 2,500 250 

< 25 m 500 500 

Example:  A company with 

annual revenues of 3 billion will 

need to make a 15,000 Annual 

contribution to the GCO and 

another 15,000  (on an annual 

basis) to join the Action 

Platform  
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https://ssl.charityweb.net/globalcompactfoundation/
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In addition to the Global Compact annual contribution, Action Platform participants

